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Essentials of Entrepreneurship and Small Business
Management
Technological advances in the realm of business have attributed to the global
interest of using digital innovations to increase consumer traffic. Utilizing these
new techniques can increase the profitability of business industries and consumer
analytic information for future reference. The Handbook of Research on Digital
Marketing Innovations in Social Entrepreneurship and Solidarity Economics is a
collection of research on social entrepreneurship as a critical element of economic
growth with a look at the evolutionary aspects of digital technologies on the
industry. While highlighting topics including social media, microfinance, and
consumer behavior, this book is ideally designed for marketers, managers,
professionals, academics, and graduate-level students concerned about the fields
of economics, sociology, education, politics, and digital technology innovation.

Roar!
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In the instant New York Times, Wall Street Journal and Washington Post bestseller,
Jeetendr Sehdev inspires people everywhere to learn from the way celebrities
engage their fan bases. In the space of five years, Jeetendr Sehdev has shaken up
the world of entertainment by revealing how social media stars generate more
obsession than the Hollywood A-list. What can he teach us about making our own
ideas, products, and services break through? Sehdev shows why successful images
today–the most famous being Kim Kardashian–are not photoshopped to perfection,
but flawed, vulnerable, and in your face. This total transparency generates a level
of authenticity that traditional marketing tactics just can’t touch. From YouTube
sensations like Jenna Marbles to billionaire tech mogul Elon Musk, The Kim
Kardashian Principle reveals the people, products, and brands that do it best. After
all, in a world where a big booty can break the Internet and the president is a
reality TV star, self-obsession is a must-have. No posturing, no apologies, and no
shying away from the spotlight. The Kim Kardashian Principle is a fresh,
provocative, and eye-opening guide to understanding why only the boldest and
baddest ideas will survive–and how to make sure yours is one of them.

Entrepreneur
Practical tips on using the web to boost your business, no matter what business
you're in Everyone in business knows they need to embrace the web, but not
everyone knows how to do it or where to start. No matter what industry you're in,
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the web offers efficiencies and solutions for sales, marketing and customer service,
and many other business functions. For businesspeople, small business owners,
and marketers, Web Marketing That Works offers proven tactics, road-tested by
the authors, and easy-to-use templates for boosting your Google search rankings,
using social media to build relationships, developing an effective online marketing
strategy, mastering the art of inbound marketing, and much more. Features insider
advice and proven tactics for small business owners and marketers who want to
tap into the power of the web Covers web strategy, execution, content marketing,
and social media Includes 33 free, downloadable templates Written by the
founders of Bluewire Media, one of Australia's top web marketing firms Every
business, large or small, can benefit from the web. If you're not already using the
web to boost your business, you're falling behind the competition. Web Marketing
That Works shows you how to get ahead—starting right now.

Outside Insight
Corporate Entrepreneurship is about entrepreneurial transformation in larger
organizations. Paul Burns shows how this can be achieved by building an
organizational architecture – leadership, culture, structure and strategies – that
encourages creativity, innovation and entrepreneurship. He synthesizes research
from a number of business disciplines and draws on numerous corporate
examples. New to this edition: - Sections on corporate governance, ethics,
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sustainability and corporate social responsibility - Greater emphasis on improving
shareholder value through risk management and the generation of strategic
options, rather than just improving profitability - Expanded coverage of the
management of disruptive innovation and market paradigm change, as well as
incremental innovation - Coverage of the financial crisis and recession, and their
implications for entrepreneurship - Fully updated case studies and new learning
resources Corporate Entrepreneurship is an essential text for all students of
Entrepreneurship and Intrapreneurship, Strategy, Innovation and Leadership. Visit
www.palgrave.com/business/burns for extensive student and lecturer resources
including case studies and questions, an individual and a corporate
entrepreneurship test, video commentaries and useful web links.

Smash the Funnel
Entrepreneurs of Profit and Pride
Marketing Management in Africa
Have you ever wondered what it takes to be an Entrepreneur? The purpose of "The
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Life of an Entrepreneur in 90 Pages' book is to help you lay a foundation to achieve
your dreams. Many people have passion and a burning desire to achieve
something more but need direction and assistance focusing their energy. In this
book, I have outlined six key points on the path to experience the life of an
entrepreneur. These points will become your personal "compass" and will help you
point the way to setting a vision that is uniquely yours as you pursue your dreams.
You will also get a glimpse into the lives of several very successful entrepreneurs
along the way. The key points are: 1.The Truth - Accepting Reality 2.Vision Looking Forward 3.Commitment - Staying with Your Vision 4.Resiliency Recovering from Setbacks 5.Validation - Experiencing Confirmation 6.Drifting or
Driving - The Challenge! My hope is that this book motivates you to action and you
personally discover the satisfaction of the life of an entrepreneur.

Digital Entrepreneurship in Africa
Business startup advice from the former president of the Ewing Marion Kaufmann
Foundation and cofounder of Global Entrepreneurship Week and StartUp America,
this “thoughtful study of ‘how businesses really start, grow, and prosper’dispels
quite a few business myths along the way” (Publishers Weekly). Carl Schramm, the
man described by The Economist as “The Evangelist of Entrepreneurship,” has
written a myth-busting guide packed with tools and techniques to help you get
your big idea off the ground. Schramm believes that entrepreneurship has been
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misrepresented by the media, business books, university programs, and MBA
courses. For example, despite the emphasis on the business plan in most business
schools, some of the most successful companies in history—Apple, Microsoft,
Google, Facebook, and hundreds of others—achieved success before they ever had
a business plan. Burn the Business Plan punctures the myth of the cool, tech-savvy
twenty-something entrepreneur with nothing to lose and venture capital to burn. In
fact most people who start businesses are juggling careers and mortgages just like
you. The average entrepreneur is actually thirty-nine years old, and the success
rate of entrepreneurs over forty is five times higher than that of those under age
thirty. Entrepreneurs who come out of the corporate world often have discovered a
need for a product or service and have valuable contacts to help them get started.
Filled with stories of successful entrepreneurs who drew on real-life experience
rather than academic coursework, Burn the Business Plan is the guide to starting
and running a business that will actually work for the rest of us.

Reality Marketing Revolution
Marketing News
You've got a brilliant business idea for a product or service. To move your idea
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from concept to reality, you need to acquire capital and start your own enterprise.
There's just one problem-you don't know how to do that. You could pursue a
college degree in entrepreneurship, but time is money, and before you graduate,
your competitors could be profiting from your idea. You'll get quicker results by
reading Start Your Startup Right, a comprehensive guide to commercializing your
business idea. Author and award-winning entrepreneur Gregory M. Coticchia, MBA,
PC, brings over thirty years of experience to bear on the startup process. You'll
discover practical examples of what you should-and should not-do to get your new
enterprise off the ground. You'll also master business- and product-marketing
strategies and learn the eight steps needed to attract customers and make sales.
Along the way, you'll read real-life examples illustrating the challenges and pitfalls
of entrepreneurship. Even if you've never taken a single business course, Start
Your Startup Right will give you all the information you need to confidently launch
your company and see your dreams transformed into a commercialized product,
service, or business.

The Kim Kardashian Principle
"Entrepreneurship has become a major force in the global economy. Policy makers
across the world are discovering that economic growth and prosperity lie in the
hands of entrepreneurs -- those dynamic, driven men and women who are
committed to achieving success by creating and marketing innovative, customerPage 8/30
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focused new products and services. Not only are these entrepreneurs creating
economic prosperity, but many of them are also striving to make the world a better
place in which to live. Those who possess this spirit of entrepreneurial leadership
will continue to lead the economic revolution that has proved time and again its
ability to raise the standard of living for people everywhere."--

Digital Entrepreneurship
For decades, small business owners, entrepreneurs, and marketers followed the
advice of traditional ad agencies. But mass advertising like radio, TV, and
billboards never really fit the challenge of marketing a small business. So it's time
for the Reality Marketing Revolution -- to create new a system of marketing that
will transform any small business into a money making machine. Reality Marketing
Revolution offers a new way of thinking about your company's marketing
strategies and tactics that will help you tap new markets, generate more leads,
close more sales and make more money. It's the ultimate guide to help today's
entrepreneur grow their sales and profit beyond their dreams in today's ultra
competitive world.

Research at the Marketing/entrepreneurship Interface
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The hope and hype about African digital entrepreneurship, contrasted with the
reality on the ground in local ecosystems. In recent years, Africa has seen a digital
entrepreneurship boom, with hundreds of millions of dollars poured into tech cities,
entrepreneurship trainings, coworking spaces, innovation prizes, and investment
funds. Politicians and technologists have offered Silicon Valley-influenced
narratives of boundless opportunity and exponential growth, in which internetenabled entrepreneurship allows Africa to "leapfrog" developmental stages to take
a leading role in the digital revolution. This book contrasts these aspirations with
empirical research about what is actually happening on the ground. The authors
find that although the digital revolution has empowered local entrepreneurs, it
does not untether local economies from the continent's structural legacies.

Leadership and Entrepreneurship
Do you have a million-dollar idea but aren't sure how to make it a reality? Young
entrepreneur Pete Williams can show you where to start! Pete Williams has been
referred to as Australia's Richard Branson. At just 21 years of age, Pete embarked
on a highly publicised and successful entrepreneurial venture, to sell the
Melbourne Cricket Ground, in pieces! In How to turn your million dollar idea into a
reality, Pete passes on the techniques he used to sell the G, including: developing
your idea to reach a hungry market achieving maximum sales for minimal expense
using publicity and leverage structuring your business to suit your lifestyle pricing
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your products and services for maximum sales tapping into a worldwide market
online using networking and team force to build your business. Readers will also
gain access to a wealth of free material on Pete's website, including discounts on
his marketing seminars and products.

Digital Kenya
Experts in academia and business look at the characteristics of successful
leadership in high-growth companies.

Fire Your Sales Team Today
Is your business looking out? The world today is drowning in data. There is a
treasure trove of valuable and underutilized insights that can be gleaned from
information companies and people leave behind on the internet - our 'digital
breadcrumbs' - from job postings, to online news, social media, online ad spend,
patent applications and more. As a result, we're at the cusp of a major shift in the
way businesses are managed and governed - moving from a focus solely on
lagging, internal data, toward analyses that also encompass industry-wide,
external data to paint a more complete picture of a brand's opportunities and
threats and uncover forward-looking insights, in real time. Tomorrow's most
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successful brands are already embracing Outside Insight, benefitting from an
information advantage while their competition is left behind. Drawing on practical
examples of transformative, data-led decisions made by brands like Apple,
Facebook, Barack Obama and many more, in Outside Insight, Meltwater CEO Jorn
Lyseggen illustrates the future of corporate decision-making and offers a detailed
plan for business leaders to implement Outside Insight thinking into their company
mindset and processes.

Entrepreneurship and Development in the 21st Century
A no-nonsense, implementable handbook for taking part in the Entrepreneur
Revolution We are living in revolutionary times; times with an impact as significant
and far-reaching as the previous Industrial Revolution was to the Agricultural Age.
Technological shifts have allowed micro-businesses to compete with large
corporations. Small business can now have a global footprint, can be structured in
low tax environments, move products anywhere in the world, and access
unprecedented levels of support. Entrepreneur Revolution means taking the
initiative to do something that you love, something that you’re good at, and
something that will make you money. This masterclass in gaining an
entrepreneurial mindset will show how to change the way you think, the way you
network, and the way you make a living. Includes new statistics, activities, case
studies, and research Takes a look at how the brain can affect the entrepreneurial
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mindset Offers new ideas for entrepreneurs starting a new business Helps you
shake off old ideas and make a great, independent leap forward This inspiring and
practical book shows you how to break free from The Industrial Revolution mindset,
quit working so hard, follow your dream—and make a fortune along the way.

The Life of an Entreprenuer in 90 Pages
This book is open access under a CC BY 4.0 license. Presenting rigorous and
original research, this volume offers key insights into the historical, cultural, social,
economic and political forces at play in the creation of world-class ICT innovations
in Kenya. Following the arrival of fiber-optic cables in 2009, Digital Kenya examines
why the initial entrepreneurial spirit and digital revolution has begun to falter
despite support from motivated entrepreneurs, international investors, policy
experts and others. Written by engaged scholars and professionals in the field, the
book offers 15 eye-opening chapters and 14 one-on-one conversations with
entrepreneurs and investors to ask why establishing ICT start-ups on a continental
and global scale remains a challenge on the “Silicon Savannah”. The authors
present evidence-based recommendations to help Kenya to continue producing
globally impactful ICT innovations that improve the lives of those still waiting on
the side-lines, and to inspire other nations to do the same.
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Handbook of Research on Entrepreneurship and Marketing for
Global Reach in the Digital Economy
Lessons from the Edge
This book focuses on strategies for developing consumer markets in Africa using
concepts and techniques from marketing, entrepreneurship, and project
management. The authors argue that entrepreneurial activity in Africa is rapid, but
limited, and requires a structured approach to drive success. Beginning with an
introductory chapter that frames the socio-economic and technological
developments in Africa, readers are introduced to the conceptual model that
provides this structured approach in four logical parts: The creative stage
Entrepreneurial and enterprise activities Understanding consumer behavior and
market segments A project management-based framework. This multidisciplinary
approach is supplemented with many examples and cases from a variety of sectors
including health care, wind and solar power, and mobile technology. Through
these, readers are able to understand how the model is implemented in reality to
drive innovative economic and social development. Marketing Management in
Africa will prove a valuable companion to any student of marketing or
entrepreneurship with a particular interest in Africa.
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Growing and Managing an Entrepreneurial Business
This Handbook brings together in one volume the work of the world's foremost
political consultants, marketing experts, and political scientists. Scholars and
political professionals from nine different countries have contributed original
chapters that provide a state-of-the-art review of the role of marketing "good and
bad" in political campaigns. The Handbook's 40 chapters are organized in six
sections that provide an exhaustive review of political marketing. Each section
includes a rich blend of academic and practitioner authors, often collaborating on
chapters, resulting in a rich blend of theory and practice. The Handbook of Political
Marketing is the essential field manual for academics, politicians, campaign
specialists, and anyone interested in the role of marketing in politics.

Contemporary Business, 16th Edition
Marketing That Works introduces breakthrough marketing tools, tactics, and
strategies for differentiating yourself around key competencies, insulating against
competitive pressures, and driving higher, more sustainable profits. From pricing to
PR, advertising to viral marketing, this book’s techniques are relentlessly
entrepreneurial: designed to deliver results fast, with limited financial resources
and staff support. They draw on the authors’ decades of research and consulting,
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their cutting-edge work in Wharton’s legendary Entrepreneurial Marketing classes,
and their exclusive new survey of the Inc. 500’s fastest-growing companies.
Whether you’re launching a startup or working inside a huge global enterprise, this
will help you optimize every marketing investment you make. You’ll learn how to
target the right customer, deliver the right added value, and make sure your
customers will pay a premium for it–now, and for years to come. Build the
foundation for extraordinary profit Discover faster, smarter techniques for
positioning, targeting, and segmentation Drive entrepreneurial attitude throughout
all your marketing functions Master entrepreneurial pricing, advertising, sales
management, promotion–and even hiring Maximize the value of all your
stakeholder relationships Profit by marketing to investors, intermediaries,
employees, partners, and users Generate, screen, and develop better product
ideas Engage combat on the right battlefields Launch new products to maximize
their lifetime profitability Stage the winning rollout: from fixing bugs to gaining
reference accounts Every dime you spend on marketing needs to work harder,
smarter, faster. Every dime must differentiate your company based on your most
valuable competencies. Every dime must protect you against competitors and
commoditization. Every dime must drive higher profits this quarter, and help
sustain profitability far into the future. Are your marketing investments doing all
that? If not, get Marketing That Works –and read it today. Includes online access to
state-of-the-art marketing allocation software!
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Leapfrog
The digital economy is a driver of change, innovation, and competitiveness for
international businesses and organizations. Because of this, it is important to
highlight emergent and innovative aspects of marketing strategies and
entrepreneurial approaches to overcome the challenges of the digital world. The
Handbook of Research on Entrepreneurship and Marketing for Global Reach in the
Digital Economy provides innovative insights into the key developments and new
trends associated with online challenges and opportunities. The content within this
publication represents research encompassing corporate social responsibility,
economic policy, and female entrepreneurship, and it is a vital reference source for
policymakers, managers, entrepreneurs, graduate-level business students,
researchers, and academicians seeking coverage on topics centered on
conceptual, technological, and design issues related to digital developments in the
economy.

The Third Wave
THE NEW LAW OF MARKETING “The Next Evolution of Marketing is a true beacon
for all brand builders. Many books claim that, Bob’s book delivers.” Jim Stengel,
former Global Marketing Officer, Procter & Gamble “Some timeless truths restored
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for modern marketing—and many new ones added. An inspiring reminder of the
value of brand behavior and how to make it happen.” Sir Martin Sorrell, CEO, WPP
“Persuasion has given way to sharing, and marketing will never be the same.” John
Gerzema, Chief Insights Officer, Young & Rubicam, and coauthor of The Brand
Bubble ”Bob Gilbreath brilliantly shows why we’re no longer living in our fathers’
marketing era. Better yet, he details how marketing works best when it adds value
to people’s lives, and he provides a playbook for success.” David Meerman Scott,
bestselling author of The New Rules of Marketing & PR and World Wide Rave “This
book provides a framework and compelling examples for creating the next
generation of cultureleading brands.” Mark Greatrex, Senior Vice President,
Marketing Communications and Insights, The Coca-Cola Company ABOUT THE
BOOK: Marketing with Meaning—The Breakthrough Strategy for Connecting with
Customers! The old interruptive model of marketing doesn’t work. Customers are
tuning out. They no longer listen to in-your-face messages. Instead, they demand
meaning in the brands they buy and the marketing that reaches them. Marketing
strategist Bob Gilbreath’s hot new concept, Marketing with Meaning, represents
the next evolutionary step in a progression following direct marketing and
permission marketing. This groundbreaking methodology engages customers and
wins their business by adding value to their lives. Rather than pushing a product or
service, Marketing with Meaning woos customers by offering them something of
value independent of purchase. In The Next Evolution of Marketing, Gilbreath
unveils a revolutionary new approach to business that fills the gaping voids left in
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bottom lines when people started tuning out. Gilbreath describes the marketing
revolution now underway and the powerful forces driving it. Inside, he provides
Marketing with Meaning success stories, including: Samsung’s laptop and cell
phone charging stations, which are now found in more than 50 airports throughout
the United States Dove’s Campaign for Real Beauty and its viral video “Evolution,”
which has been viewed more than 100 million times Burger King’s Xbox
advergames, which helped boost the company’s profits by 40 percent in one year
This first-ever comprehensive model for creating and managing a meaningful
marketing campaign uses in-depth case studies of successful campaigns and
explains how to develop and execute a solid strategy for meeting customers’
needs. It also arms you with an original set of metrics for precisely measuring the
effectiveness of your initiatives. You simply cannot afford to get left behind in
advertising’s “golden age” of interrupt, tell, and sell marketing. Marketing with
Meaning is how your customers demand business be done today and tomorrow.
The Next Evolution of Marketing is your guide to surviving and thriving in this
marketing revolution.

Reality Marketing Revolution: The Entrepreneur's Guide To
Transforming Your Business By Building A Marketing Machine
A helpful guide to assessing one's personal entrepreneurial aptitude, written for
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anyone seriously considering starting a business of any kind, includes interviews
with successful entrepreneurs, real-life anecdotes and case studies, and a look at
fourteen important failure factors that hinder success. Original.

Web Marketing That Works
This book traces the development of black radio programming from its beginings
when the concept of "black appeal" first occurred to certain entrepreneurs, a
concept that played a pivotal role in the rise of cultural pride and "soul." Through
case studies of three representative black radio stations, Newman reveals the
evolution of programming practices dictated not only by pride but by profits gained
through successful marketing. A unique feature of this book is the inclusion of
business considerations into a cultural analysis of the medium.

Little Black Book of Entrepreneurship
Entrepreneur Revolution
Boone and Kurtz, Contemporary Business 16th Edition, delivers solutions at the
speed of business to stimulate curiosity, show relevance, promote creativity and
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prepare students for what’s ahead, in their academic and business careers. With
thoroughly revised cases, fresh, current examples, and an updated video series,
the 16th Edition provides insights into the many facets of business that contribute
to the dynamic, ever changing world of work.

Total Rethink
This open access book explores the global challenges and experiences related to
digital entrepreneurial activities, using carefully selected examples from leading
companies and economies that shape world business today and tomorrow. Digital
entrepreneurship and the companies steering it have an enormous global impact;
they promise to transform the business world and change the way we
communicate with each other. These companies use digitalization and artificial
intelligence to enhance the quality of decisions and augment their business and
customer operations. This book demonstrates how cloud services are continuing to
evolve; how cryptocurrencies are traded in the banking industry; how platforms are
created to commercialize business, and how, taken together, these developments
provide new opportunities in the digitalized era. Further, it discusses a wide range
of digital factors changing the way businesses operate, including artificial
intelligence, chatbots, voice search, augmented and virtual reality, as well as cyber
threats and data privacy management. “Digitalization mirrors the Industrial
Revolution’s impact. This book provides a complement of perspectives on the
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opportunities emanating from such a deep seated change in our economy. It is a
comprehensive collection of thought leadership mapped into a very useful
framework. Scholars, digital entrepreneurs and practitioners will benefit from this
timely work.” Gina O’Connor, Professor of Innovation Management at Babson
College, USA “This book defines and delineates the requirements for companies to
enable their businesses to succeed in a post-COVID19 world. This book deftly
examines how to accomplish and achieve digital entrepreneurship by leveraging
cloud computing, AI, IoT and other critical technologies. This is truly a unique
“must-read” book because it goes beyond theory and provides practical
examples.” Charlie Isaacs, CTO of Customer Connection at Salesforce.com, USA
"This book provides digital entrepreneurs useful guidance identifying, validating
and building their venture. The international authors developed new perspectives
on digital entrepreneurship that can support to create impact ventures.” Felix
Staeritz, CEO FoundersLane, Member of the World Economic Forum Digital Leaders
Board and bestselling author of FightBack, Germany

Fire Your Sales Team Today
For women entrepreneurs (and anyone sick of the status quo), this smart,
unapologetic collection delivers fifty proven hacks to leapfrog over obstacles and
succeed in business. "A must-read for any woman who has a great idea and the
nagging thought that doors are closed to her; Molina Niño helps to blow them
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open."--Publishers Weekly Think the most critical factor for becoming a great
entrepreneur is grit, risk-taking, or technical skills? Think again. Despite what every
other business book might say, historical data show the real secret ingredients to
getting ahead in business are being rich, white, and male. Until now. Leapfrog is
the decades-overdue startup bible for the rest of us. It's filled with uncompromising
guidance for winning at business, your way. Leapfrog is for entrepreneurs of all
stripes who are fed up with status quo advice--the kind that assumes you have rich
friends and family and a public relations team. Refreshingly frank and witty, author
Nathalie Molina Niño is a serial tech entrepreneur, the founder and CEO of BRAVA
Investments, and a proud daughter of Latinx immigrants. While teaching budding
entrepreneurs at Barnard College at Columbia University and searching the globe
for investment-worthy startups, she has met or advised thousands of
entrepreneurs who've gone from zero to scalable business. Here she shares their
best secrets in the form of fifty "leapfrogs"--clever loopholes and shortcuts to
outsmart, jump over, or straight up annihilate the seemingly intractable hurdles
facing entrepreneurs who don't have family money, cultural capital, or
connections.

Burn the Business Plan
Despite the world's elation at the Arab Spring, shockingly little has changed
politically in the Middle East; even frontliners Egypt and Tunisia continue to suffer
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repression, fixed elections, and bombings, while Syria descends into civil war. But
in the midst of it all, a quieter revolution has begun to emerge, one that might
ultimately do more to change the face of the region: entrepreneurship. As a
seasoned angel investor in emerging markets, Christopher M. Schroeder was
curious but skeptical about the future of investing in the Arab world. Travelling to
Dubai, Cairo, Amman, Beirut, Istanbul, and even Damascus, he saw thousands of
talented, successful, and intrepid entrepreneurs, all willing to face cultural, legal,
and societal impediments inherent to their worlds. Equally important, he saw major
private equity firms, venture capitalists, and tech companies like Google, Intel,
Cisco, Yahoo, LinkedIn, and PayPal making significant bets, despite the uncertainty
in the region. With Startup Rising, he marries his own observations with the
predictions of these tech giants to offer a surprising and timely look at the second
stealth revolution in the Middle East-one that promises to reinvent it as a center of
innovation and progress.

The Lean Startup
Startup Rising
Outlines a revisionist approach to management while arguing against common
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perceptions about the inevitability of startup failures, explaining the importance of
providing genuinely needed products and services as well as organizing a business
that can adapt to continuous customer feedback.

Handbook of Political Marketing
How to Turn Your Million Dollar Idea Into a Reality (from the
Man Who Sold MCG)
The 21st century has brought about new trends in entrepreneurship and
development. In this insightful volume, a cast of expert contributors explore how
these new trends, along with a variety of political, cultural and social influences,
have affected entrepreneurship, in all of its manifestations.

Handbook of Research on Digital Marketing Innovations in
Social Entrepreneurship and Solidarity Economics
The #1 New York Times and Wall Street Journal bestseller from Steve Case—the cofounder of AOL—presents “a compelling roadmap for the future…that can help us
make sense of the technological changes reshaping our economy and the world. A
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fascinating read” (Sheryl Sandberg, Facebook COO and founder of LeanIn.org).
Steve Case—a pioneer who made the Internet part of everyday life—was on the
leading edge of a revolution in 1985 when he co-founded AOL, the first Internet
company to go public and the most successful business of the 1990s. Back then
Case was an entrepreneur in an industry that hadn’t really been invented yet, but
he had a sense how dramatically the Internet would transform business and
society. In The Third Wave, he uses his insights garnered from nearly four decades
of working as an innovator, investor, and businessman to argue the importance of
entrepreneurship and to chart a path for future innovators. We are entering, as
Case explains, the “Third Wave” of the Internet. The first wave saw AOL and other
companies lay the foundation for consumers to connect to the Internet. The second
wave saw companies like Google and Facebook build on top of the Internet to
create search and social networking capabilities, while apps like Snapchat and
Instagram leveraged the smartphone revolution. Now, Case argues, we’re entering
the Third Wave: a period in which entrepreneurs will vastly transform major “real
world” sectors such as health, education, transportation, energy, and food—and in
the process change the way we live our daily lives. Part memoir, part manifesto,
and part playbook for the future, The Third Wave explains the ways in which newly
emerging technology companies will have to rethink their relationships with
customers, with competitors, and with governments; and offers advice for how
entrepreneurs can make winning business decisions and strategies—and how all of
us can make sense of this ever-changing digital age.
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Marketing That Works
Rethink your way to a better life In business, and in life, everything is changing
fast, apart from how we behave. Our ways of thinking and making decisions have
changed little since we lived in agricultural and industrial societies, but the
problems we now need to solve are entirely different. It requires a revolution in
thinking and behavior to meet the challenges that now face us and avoid disaster
we need to totally rethink the model. Part business biography, part business
blueprint, Total Rethink explains how this can be done. Successful telecoms
entrepreneur David McCourt lays out the reality of the dangerous situation we find
ourselves in and suggests solutions which will empower everyone, including
business people, politicians, diplomats, and teachers, to repair the damage we
have already done, and prepare for the dramatic changes to come. • Change the
way you think and behave to be a true entrepreneur • Understand why
incremental change no longer works • Move at the speed of the times we’re living
in to keep up • Find trusted, effective guidance you can put to practice today
Written by a sought-after speaker, businessman, and entrepreneur, the advice
inside this book will help you learn to think—and live—like a revolutionary.

Start Your Startup Right
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[TofC cont.] Ethics and social responsibility -- Appendix: Koidra-Tek Asia Business
Suite business plan. This book introduce[s] the reader - the up-and-coming
entrepreneur - to the latest perspectives on organizational management. It
proposes that to compete and grow in this challenging environment, companies
must [put] the customer at the center of the business and integrat[e] total quality.
The concepts present [in this book] of vision, agile webs, core values, virtual
organizations, continuous improvement, core competencies, relationship
marketing, and mass communication are very much a part of business practices
today. The key issues in this book revolve around the customer, the
product/service, the process, the organization, and leadership, and are considered
as interdependent components of an integrated organization. The topics discussed
[in this book] have value for small business owners and entrepreneurs alike who
need to be proactive and flexible to meet the demands of rapidly changing
customer needs in a global marketplace. -Pref.

Corporate Entrepreneurship
In Lessons from the Edge, nearly 50 business owners and entrepreneurs offer a
wealth of real-life stories, in their own words, that provide rare insights into
keeping a company healthy and growing. The authors have drawn on interviews
with nearly 50 entrepreneurs, all of whom are under 45 years of age and are
founders or presidents of companies with revenues over $1million and growing
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rapidly. This instructive and inspiring book brims with lessons for all business
owners about courage, persistence, and survival.

The Next Evolution of Marketing: Connect with Your Customers
by Marketing with Meaning
Your Sales Funnel Has a Fatal Flaw The sales funnel was invented over a century
ago. No wonder it’s not working like it used to! How can you drive company
revenue in an age when customers hold all the power, the lines between sales and
marketing have blurred, and business disruption is the norm? From the authors of
Fire Your Sales Team Today! comes another industry redefining guide to business
success in the 21st century: Smash the Funnel. Discover how to create an entirely
new revenue strategy, whether your buyer is a corporation or consumer, an
enterprise or entrepreneur.
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