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The T-shirt Book
An account of the Ken Starr investigation and the
impeachment of President Clinton, covering the Paula
Jones suit, the Lewinsky affair, and Jim McDougal's
imprisonment.

Digital Marketing Excellence
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How the world's leading innovators push their ideas to
fruition again and again Edison famously said that
genius is 1 percent inspiration, 99 percent
perspiration. Ideas for new businesses, solutions to
the world's problems, and artistic breakthroughs are
common, but great execution is rare. According to
Scott Belsky, the capacity to make ideas happen can
be developed by anyone willing to develop their
organizational habits and leadership capability. That's
why he founded Behance, a company that helps
creative people and teams across industries develop
these skills. Belsky has spent six years studying the
habits of creative people and teams that are
especially productive-the ones who make their ideas
happen time and time again. After interviewing
hundreds of successful creatives, he has compiled
their most powerful-and often counterintuitivepractices, such as: •Generate ideas in moderation
and kill ideas liberally •Prioritize through nagging
•Encourage fighting within your team While many of
us obsess about discovering great new ideas, Belsky
shows why it's better to develop the capacity to make
ideas happen-a capacity that endures over time.

Things Are What You Make of Them
Provides a series of lesson on foreshortening, surface,
shading, shadow, density, contour, overlapping, and
size, and suggests that daily practice is important for
developing one's artistic skills

Mark Kistler'S Draw Squad
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The Long Tail
Participate
Threadless.com is the phenomenally successful Tshirt company with more than 4 million tees sold
since it began in 2000. It pioneered the online
business model of crowd-sourced or communitydriven design, in which people submit designs that
are voted on by the site’s 1 million users and printed.
Over the past 10 years, the company has amassed a
vast archive of very cool, very hip, and often very
entertaining designs, and Threadless is a spectacular
showcase of 400 of the very best T-shirts created by
the community—a barometer of art and design over
the past decade. Much more than a book of
extraordinary graphics, Threadless tells the extremely
interesting story that inspired Inc. magazine to hail
Threadless.com as “the most innovative small
company in America.” There are also profiles of
individual designers and “think pieces” from
influential admirers, including design guru John
Maeda, Jeff Howe of Wired, and bestselling
business/marketing writer Seth Godin. Praise for
Threadless: "If you page through this book, you'll see
example after example of love, art, and joy." -Seth
Godin, author of twelve international bestsellers "With
its message of passion, creativity and fearlessness,
the Threadless book is more than just a visually
stimulating flip-through. Its 224 pages of design,
artwork, and creativity make for an inspirational read
for any entrepreneurial start-up." -Coolhunting.com
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"Page after
page of awesome designs." -Wired.com
"The Threadless book is a treat-more informative than
an art book, less boring than a Harvard Business
Review case-study, a sweet-spot between
commercialism and passion, like the site itself." -Cory
Doctorow, BoingBoing.net

The Death of American Virtue
What do the diametrically opposite tendencies in the
height of the North Korean and South Korean
population over the past sixty years, the paternalism
in the current pension systems, and the Greek crisis
have in common? Readers should not promptly reply
“nothing”, as Constraints and Driving Forces in
Economic Systems shows. The contributions to this
volume analysing various topics actually all discuss
the same point: the forces driving development and
the constraints hindering progress in economic
systems and subsystems.

The Antlered Ship
When an accident resulting in head trauma brings out
latent abilities, causing her to draw places and people
from another time, Jesse Marley is transported to
Hundredfield, a Scottish stronghold built a thousand
years ago by a brutal Norman warlord, where she
finally finds her true lineage. Original.

Making Ideas Happen
From the creative mind and heart of Adam J. Kurtz
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comes this
quirky, upbeat rallying cry for creators of
all stripes. Expanding on a series of popular guides
he's created for Design*Sponge, this handwritten and
heartfelt little book shares wisdom and empathy from
one working artist to others. The advice is organized
by topic, including- - (How to) Get Over Comparing
Yourself to Other Creatives - Seeking & Accepting
Help from Others - How to Get Over Common Creative
Fears (Maybe) - How to Be Happy (or Just Happier) As
wry and cheeky as it is empathic and empowering,
this deceptively simple, vibrantly full-color book will
be a touchstone for writers, illustrators, designers,
and anyone else who wants to be more creative--even
when it would be easier to give up act normal.

18 Walls
A visual history of the world's most popular and
versatile streetwear, 1000 T-Shirts celebrates the
evolution of the T-shirt into a fashion statement and
urban design icon in hundreds of examples. This
definitive compilation is an encyclopedic cele- bration
of the most popular, style-setting T-shirts from the
1950s to the present. Included in this collection are
every type of T-shirt, from counterculture slogans of
the sixties and the heyday of the rock-band -tour
commemorative T-shirt to today's tees, which run the
gamut from high-fashion branding to innovative
graphic designs. This book showcases the rich graphic
design culture and features photographs of T-shirts
worn on the street, specially commissioned T-shirt
graphics, T-shirt collections, and a survey of the best
and coolest contemporary graphics from around the
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world. 1000
T-Shirts is sure to appeal to designers,
illustra- tors, art directors, fashion buffs, and
poculture junkies, as well as a general market of Tshirt enthusi- asts and collectors.

Content Rules
The artist presents fourteen beloved animals who are
definitely not an octopus--or are they?

Cinelli
Time and space. Genetics and robotics. Education and
fashion. Possibilities limited only by our imaginations.
The future is yours to create. Could you be the
Leonardo da Vinci of our times? Most ideas are
incremental, quickly copied and suffocated by
conventions. "Future back" thinking starts with
stretching possibilities then makes them a reality
"now forward". The best ideas emerge by seeing what
everyone has seen, and thinking like nobody else.
Newness occurs in the margins not the mainstream.
Solutions emerge through powerful fusions of the best
ideas into practical, useful concepts. Creative people
rise up. Visionaries, border crossers and game
changers. Engage your right brain, open your eyes,
think more holistically intuition rules. From Apple to
Blackberry, GE to Google, innovative companies stand
out from the crowd not so much for their exceptional
products, despite what one might assume, but for the
way they challenge conventions, redefine markets,
and change consumer expectations. Apple didn't just
create the iPod; it envisioned the future of music and
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then made
a product to service that future. And the
same holds true for every highly innovative company.
In Creative Genius, Peter Fisk presents ten tracks for
innovation and provides business blueprints for
making that innovation happen. Creative Genius is
inspired by the imagination and perspective of
Leonardo da Vinci, in order to drive creativity, design
and innovation in more radical and powerful ways. It
includes practical tools ranging from scenario
planning and context reframing to accelerated
innovation and market entry, plus 50 tracks, 25 tools,
and 50 inspiring case studies. Creative Genius is "the
best and last" in the Genius series by bestselling
author Peter Fisk. Others include Business Genius,
Marketing Genius and Customer Genius.

Slogan T-Shirts
Provides an overview of business plans that didn't
require an influx of cash from a venture capitalist, but
rather received money from their customers and
describes five ingenious approaches used by
innovative entrepreneurs at companies like
Threadless, TutorVista and GoViral.

The Art of the Band T-Shirt
2dcloud's flagship anthology returns, shifting focus to
comics that explore horror, sex, the Gothic, and the
Abject.

Threadless
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"The ESSENTIAL
strategy guide for dominating the tshirt design business." Jeffrey Kalmikoff, former CCO
of Threadless.com What if the most prolific and
influential people in the modern t-shirt design scene
got together and discussed everything they wish they
knew when they started? That's exactly what we have
here. Thread's Not Dead is the essential strategy
guide to the t-shirt design business. Written by
successful graphic designer and diy entrepreneur Jeff
Finley of the creative agency Go Media. Learn the
secrets and strategies employed by the industry's
most successful indie apparel designers and brands.
Whether you want to design merchandise for your
favorite bands and indie clothing companies or start
your own fashion brand, this book has it all. Its goal is
to help you dominate the apparel industry. Key topics
include design, freelancing, band merchandise,
personal branding, marketing, sales, printing &
production, retail, business strategy, and ecommerce. Featuring contributions from the people
behind Threadless, Emptees, DesignByHümans, Big
Cartel, I Am The Trend, Go Media, Jakprints, Glamour
Kills, Paint the Stars, Cure Apparel, Fright-Rags, and
more!

Constraints and Driving Forces in
Economic Systems
What happens when the bottlenecks that stand
between supply and demand in our culture go away
and everything becomes available to everyone? "The
Long Tail" is a powerful new force in our economy: the
rise of the niche. As the cost of reaching consumers
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drops dramatically,
one-size-fits-all model of mass appeal to one of
unlimited variety for unique tastes. From supermarket
shelves to advertising agencies, the ability to offer
vast choice is changing everything, and causing us to
rethink where our markets lie and how to get to them.
Unlimited selection is revealing truths about what
consumers want and how they want to get it, from
DVDs at Netflix to songs on iTunes to advertising on
Google. However, this is not just a virtue of online
marketplaces; it is an example of an entirely new
economic model for business, one that is just
beginning to show its power. After a century of
obsessing over the few products at the head of the
demand curve, the new economics of distribution
allow us to turn our focus to the many more products
in the tail, which collectively can create a new market
as big as the one we already know. The Long Tail is
really about the economics of abundance. New
efficiencies in distribution, manufacturing, and
marketing are essentially resetting the definition of
what's commercially viable across the board. If the
20th century was about hits, the 21st will be equally
about niches.

The Whuffie Factor
Manhunt
A haunting gothic tale by master mysery writer John
Bellairs--soon to be a major motion picture starring
Cate Blanchett and Jack Black! "The House With a
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Its Walls will cast its spell for a long
time."--The New York Times Book Review When Lewis
Barnavelt, an orphan. comes to stay with his uncle
Jonathan, he expects to meet an ordinary person. But
he is wrong. Uncle Jonathan and his next-door
neighbor, Mrs. Zimmermann, are both magicians!
Lewis is thrilled. At first, watchng magic is enough.
Then Lewis experiments with magic himself and
unknowingly resurrects the former owner of the
house: a woman named Selenna Izard. It seems that
Selenna and her husband built a timepiece into the
walls--a clock that could obliterate humankind. And
only the Barnavelts can stop it!

The Customer-Funded Business
From the author of the New York Times bestselling
Holy War, Inc., this is the definitive account of the
decade-long manhunt for the world's most wanted
man, Osama bin Laden. Al Qaeda expert and CNN
national security analyst Peter Bergen paints a
multidimensional picture of the hunt for Osama bin
Laden over the past decade, including the operation
that killed him. Other key elements of the book will
include: - A careful account of Obama's decisionmaking process as the raid was planned - The
fascinating story of a group of women CIA analysts
who never gave up assembling the tiniest clues about
bin Laden's whereabouts - The untold and actionpacked history of the Joint Special Operations
Command (JSOC) and the SEALs - An analysis of what
the death of bin Laden means for Al Qaeda and for
Obama's legacy Just as Hugh Trevor-Roper's The Last
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Hitler was the definitive account of the death
of the Nazi dictator, Manhunt is the authoritative,
immersive account of the death of the man who
organized the largest mass murder in American
history.

Thread's Not Dead
“The amount of knowledge and talent dispersed
among the human race has always outstripped our
capacity to harness it. Crowdsourcing corrects
that—but in doing so, it also unleashes the forces of
creative destruction.” —From Crowdsourcing First
identified by journalist Jeff Howe in a June 2006 Wired
article, “crowdsourcing” describes the process by
which the power of the many can be leveraged to
accomplish feats that were once the province of the
specialized few. Howe reveals that the crowd is more
than wise—it’s talented, creative, and stunningly
productive. Crowdsourcing activates the
transformative power of today’s technology, liberating
the latent potential within us all. It’s a perfect
meritocracy, where age, gender, race, education, and
job history no longer matter; the quality of work is all
that counts; and every field is open to people of every
imaginable background. If you can perform the
service, design the product, or solve the problem,
you’ve got the job. But crowdsourcing has also
triggered a dramatic shift in the way work is
organized, talent is employed, research is conducted,
and products are made and marketed. As the crowd
comes to supplant traditional forms of labor, pain and
disruption are inevitable. Jeff Howe delves into both
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the positive
and negative consequences of this
intriguing phenomenon. Through extensive reporting
from the front lines of this revolution, he employs a
brilliant array of stories to look at the economic,
cultural, business, and political implications of
crowdsourcing. How were a bunch of part-time
dabblers in finance able to help an investment
company consistently beat the market? Why does
Procter & Gamble repeatedly call on enthusiastic
amateurs to solve scientific and technical challenges?
How can companies as diverse as iStockphoto and
Threadless employ just a handful of people, yet
generate millions of dollars in revenue every year?
The answers lie within these pages. The blueprint for
crowdsourcing originated from a handful of computer
programmers who showed that a community of likeminded peers could create better products than a
corporate behemoth like Microsoft. Jeff Howe tracks
the amazing migration of this new model of
production, showing the potential of the Internet to
create human networks that can divvy up and make
quick work of otherwise overwhelming tasks. One of
the most intriguing ideas of Crowdsourcing is that the
knowledge to solve intractable problems—a cure for
cancer, for instance—may already exist within the
warp and weave of this infinite and, as yet, largely
untapped resource. But first, Howe proposes, we need
to banish preconceived notions of how such problems
are solved. The very concept of crowdsourcing stands
at odds with centuries of practice. Yet, for the digital
natives soon to enter the workforce, the technologies
and principles behind crowdsourcing are perfectly
intuitive. This generation collaborates, shares,
remixes, and creates with a fluency and ease the rest
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of us can
hardly understand. Crowdsourcing, just now
starting to emerge, will in a short time simply be the
way things are done. From the Hardcover edition.

Weird Al
Once, t-shirts were just unadorned garments. But with
the evolution of screen-printing and the birth of band
merchandising, t-shirts became much cooler. Now
every band with an ounce of savvy knows the
importance of a shirt not only as a lucrative sideline
but also as a means of self-promotion and a way for
fans to show their allegiance. THE ART OF THE BAND
T-SHIRT is an informative and stylish showcase of the
most noteworthy shirts of the past five decades. It
includes t-shirts from artists as diverse as Led
Zeppelin, the Ramones, Madonna, Morrissey, Public
Enemy and the Flaming Lips, each with an
explanation of historical background, little-known
facts, or artist's comments about the design. A
fascinating, beautifully illustrated archive for hipsters,
serious collectors and all music fans, THE ART OF THE
BAND T-SHIRT is an indispensable as the perfect tee.

The House With a Clock In Its Walls
An inquisitive fox sets off on a seafaring voyage with
a crew of deer and pigeons in this enchanting tale of
friendship and adventure. Marco the fox has a lot of
questions, like: how deep does the sun go when it
sinks into the sea? And why do birds have such lizardy
feet? But none of the other foxes share his curiosity.
So when a magnificent ship adorned with antlers and
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with a deer
for a captain arrives at the dock looking
for a crew, Marco volunteers, hoping to find foxes who
are as inquisitive as he is that can answer his
questions. The crew finds adventure and intrigue on
their journey. And, at last, Marco finds the answer to
his most important question of all: What's the best
way to find a friend you can talk to?

Strange Planet
This action-packed thriller follows a squad of 18-yearolds who must fight an army of Savages in a war they
did not choose. Ren is an elite fighter who feels no
emotions. That makes him the perfect soldier to
battle the Savages, a feral army of half-animal, halfhuman species prowling outside the 18 walls
protecting the cityat least that’s what the propaganda
machine will have him believe. He and his motley
squad are armed with genetic enhancements before
venturing beyond the walls. They come to learn more
about themselves and their enemies than they could
have ever imagined.

Creative Genius
Straight from the mind of New York Times bestselling
author Nathan W. Pyle, Strange Planet is an adorable
and profound universe in pink, blue, green, and
purple, based on the phenomenally popular Instagram
of the same name! Strange Planet covers a full life
cycle of the planet’s inhabitants, including milestones
such as: The Emergence Day Being Gains a Sibling
The Being Family Attains a Beast The Formal
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Education
of a Being Celebration of Special Days
Being Begins a Vocation The Beings at Home Health
Status of a Being The Hobbies of a Being The
Extended Family of the Being The Being Reflects on
Life While Watching the Planet Rotate With dozens of
never-before-seen illustrations in addition to old
favorites, this fixed-format e-book offers a sweet and
hilarious look at a distant world not all that unlike our
own. I feel more attractive. Honestly, you are. It’s the
star damage. I CRAVE STAR DAMAGE.

1000 T-Shirts
During the 1950s, the T-shirt, rebelliously cultivated
by such legends as James Dean and Marlon Brando,
became an essential item in every adolescent's
wardrobe, and it has remained so ever since. Both
democratic and fashionable, this basic yet timeless
piece of clothing is an expressive forum coveted by
political movements, the art world, and advertising
alike. The T-shirt—herald of striking messages, carrier
of poignant slogans—has written the history of the
modern world. Whether vintage or personalized, the Tshirt truly deserves a genuine biography.

Fourteen Animals - That Are Definitely
Not an Octopus
An erotically charged, addictive thriller from the
future queen of suspense. Living in Toronto for a year,
Elena is leading the normal life she has always
dreamed of, including a stable job as a journalist and
a nice apartment shared with her boyfriend. As the
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lone female
werewolf in existence, only her secret
midnight prowls and her occasional inhuman cravings
set her apart. Just one year ago, life was very
different. Adopted by the Pack when bitten, Elena had
spent years struggling with her resentment at having
her life stolen away. Torn between two worlds, and
overwhelmed by the new passions coursing through
her body, her only option for control was to deny her
awakening needs and escape. But now the Pack has
called Elena home to help them fight an alliance of
renegade werewolves who are bent on exposing and
annihilating the Pack. And although Elena is obliged to
rejoin her "family," she vows not to be swept up in
Pack life again, no matter how natural it might feel.
She has made her choice. Trouble is, she's
increasingly uncertain if it's the right one. An
erotically charged thriller, Bitten will awaken the
voracious appetite of every reader, as the age-old
battle between man and beast, between human and
inhuman forces, comes to a head in one small town
and within one woman's body. From the Paperback
edition.

Zen Pencils--Creative Struggle
Zen Pencils: Creative Struggle is a call to wake up the
creative spirit inside you. Through Zen Pencils cartoon
quotes on creativity from inspirational artists,
musicians, writers, and scientists, you'll discover what
inspired each of the subjects to reach the full
potential of their creativity. In each comic, the
speaker of the quote is the character in the story.
Imagine cartoon versions of Albert Einstein, Frida
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Kahlo, Marie
Curie, and Vincent van Gogh revealing
the spark that ignited them to achieve their dreams!

Crowdsourcing
Surveys the online social habits of American teens
and analyzes the role technology and social media
plays in their lives, examining common
misconceptions about such topics as identity, privacy,
danger, and bullying.

Stay Gold: An almost healthy boy in a
mostly healthy world
Informative, illuminating, insightful and erudite,
Slogan T-Shirts: Cult and Culture is completely
unique. Featuring interviews with a wealth of credible
fashion insiders, cultural commentators and creative
luminaries, from Holly Johnson (of Frankie Goes to
Hollywood) to Katharine Hamnett, it offers a multifaceted approach to the question of what makes the
slogan T-shirt so rich, layered and culturally relevant
because slogans are never simply just words; they are
emotive and evocative, suggestive and provocative.
Slogan T-Shirts: Cult and Culture explores the vast
spectrum of slogan use on T-shirts; its function as a
message delivery system; its expression as an
artefact of language; and its role as an emblem of
political, social, recreational and sartorial trends. The
book unfurls as a cultural library of perspectives,
nuanced positions and eclectic sources and each
interview offers a cultural snapshot within the
versatile framework of slogan T-shirt culture. The
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book also
glances into the inner worlds, inside stories
and mechanisms of those involved in fashion, design
and the production of media. Beautifully designed,
visually seductive and packed with influential
innovators from the last three decades, every page of
this book is a source of inspiration.

300% Cotton
Now in its fifth edition, the hugely popular Digital
Marketing Excellence: Planning, Optimizing and
Integrating Online Marketing is fully updated, keeping
you in line with the changes in this dynamic and
exciting field and helping you create effective and upto-date customer-centric digital marketing plans. A
practical guide to creating and executing digital
marketing plans, it combines established approaches
to marketing planning with the creative use of new
digital models and digital tools. It is designed to
support both marketers and digital marketers, and
students of business or marketing who want a
thorough yet practical grounding in digital marketing.
Written by two highly experienced digital marketing
consultants, the book shows you how to: Draw up an
outline digital marketing plan Evaluate and apply
digital marketing principles and models Integrate
online and offline communications Implement
customer-driven digital marketing Reduce costly trial
and error Measure and enhance your digital
marketing Learn best practices for reaching and
engaging your audiences using the key digital
marketing platforms like Apple, Facebook, Google and
Twitter. This new edition seamlessly integrates the
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latest changes
in social media technology, including
expanded coverage of mobile technology,
demonstrating how these new ways to reach
customers can be integrated into your marketing
plans. It also includes new sections on data analytics,
clearly demonstrating how marketers can leverage
data to their advantage. Offering a highly structured
and accessible guide to a critical and far-reaching
subject, Digital Marketing Excellence, Fifth Edition,
provides a vital reference point for all students and
managers involved in marketing strategy and
implementation.

Mirror Mirror 2
DIVThe undisputed king of pop-culture parody, “Weird
Al” Yankovic has sold more comedy recordings than
any other artist in history, receiving three Grammy
Awards (and 14 nominations) in the process. The man
behind classics such as “Eat It,” “Amish Paradise,”
and “White & Nerdy” performed in more than 100
cities throughout North America, Europe, and
Australia in support of his latest (and, to date, highestcharting) album, Alpocalypse. At last the time has
come for a comprehensive illustrated tribute to this
icon of the American humor landscape. Covering
more than three decades of hilarious songs, videos,
concert performances, and his life story in words and
pictures, and featuring an introduction, lists, tweets,
and photo captions from Yankovic himself, Weird Al:
The Book is the ultimate companion piece to an
extraordinary career. Praise for Weird Al: The Book:
“Part biography and part pop culture museum, Weird
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Al: The Book
is a treat.… A gorgeous look at
Yankovic’s life.” —Huffington Post /div

Wild Wood
Smart brands such as Chipotle, Zazzle, Nike, and
Pandora are ditching the outdated 20th century
model of a one-size-fits-all approach to providing
products and services. From a Netflix movie night to a
marriage courtesy of eHarmony, customization is
changing every corner of American life and business.
The New York Times bestseller Custom Nation is a
practical how-to guide by someone who has built his
business on the power of customization. YouBar
founder Anthony Flynn and business journalist Emily
Flynn Vencat explain how marketers, brand
managers, and entrepreneurs across all industries can
reinvigorate their businesses and increase profits. In
Custom Nation, learn: • Why customization is key to
today’s businesses and what does and doesn’t work •
How to incorporate customization in new and
established businesses to make your products stand
out and sell • What strategies work for the most
successful and profitable custom brands Drawing on
firsthand interviews with the CEOs and founders of
dozens of companies specializing in customization,
Custom Nation reveals how customization can make
any business stand apart and generate market share,
increase profit margins, and develop customer
loyalty.

Custom Nation
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Creativity
is no longer the sole territory of the
designer and other creative professionals. Amateurs
are drawn to websites such as Flickr, Threadless,
WordPress, YouTube, Etsy, and Lulu, approaching
design with the expectation that they will fill in the
content. Never has user-driven design been easier for
the public to generate and distribute. How will such a
fundamental shift toward bottom-up creation affect
the design industry? Designing for Participatory
Culture considers historical and contemporary models
of making that provide ideas for harnessing usergenerated content through participatory design. The
authors discuss how designers can lead the new
breed of widely distributed amateur creatives rather
than be overrun by them. DPC challenges designers
to transform audiences into users, and completed
layouts into open-ended systems. The book opens
with an introductory essay entitled 'Ceding Control,'
which explores the general concept of participatory
culture and the resulting emergence of systemsoriented models of co-creation. Four chapters
Modularity, Flexibility, Community, and Technology
explore the various approaches to participatory
design through critical essays, case studies, and
interviews with leading designers in the field.

Threadless
Reflects the diverse and rich graphic culture that has
arisen from the t-shirt medium, considering its use in
areas such as music, politics and fashion. Featuring
photographs of T-shirts worn on the street, specially
commissioned graphics, collections, and the best and
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coolest graphics
from around the world. 300% Cotton
will appeal to designers, illustrators and art directors,
as well as a general enthusiasts and collectors.

Rock Tease
The book that catches the crest of Web 2.0 and shows
how any business can harness its power by increasing
whuffie, the store of social capital that is the currency
of the digital world. Everyone knows about blogs and
social networks such as Facebook and Twitter, and
has heard about someone who has used them to grow
a huge customer base. Everyone wants to be handson, grassroots, and interactive, but what does this
mean? And more to the point, how do you do it? As
one who has actually launched a company using the
power of online communities, and who now advises
large and small companies, Tara Hunt (named by the
San Francisco Chronicle, along with luminaries Jimmy
Wales and Tim O’Reilly, as a digital Utopian) is the
perfect person to do this book. While The Whuffie
Factor will traverse the landscape of Web 2.0 and
show how to become a player, it is not just another
book about online marketing. People see the huge
business potential of the online world and the first
impulse is: Let’s throw a bunch of money at it. To
which Tara Hunt says: “Stop! Money isn’t the capital
of choice in online communities, it is whuffie–social
capital–and how to raise it is at the heart of this
book.” In the Web 2.0 world, market capital flows
from having high social capital. Without whuffie you
lose your connections and any recommendations you
make will be seen as spam–met with negative
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reactions
and a loss of social capital. The Whuffie
Factor provides businesspeople with a strategic map
and specific tactics for the constantly evolving,
elusive, and, to some, strange world of online
communities. By connecting with your customers
through community interaction, you’ll raise your
social capital, create demand, and sell more product.
Consumer loyalty is a direct result of whuffie. With
great stories of online business successes and
cautionary tales of major missteps–recording industry,
anyone?–Tara Hunt reveals how social networking has
more influence over buying decisions than any other
marketing tool and how your business can tap into
the vast world of Web 2.0 to build an unshakable
foundation for twenty-first-century-style online
success. For those without millions–even
thousands–to throw around, here is a fresh
perspective for using social networks to help build a
business whether you are a start-up or a Fortune 500
giant. Even those in big rich companies need to learn
how to be effective and not waste their money. For
them–as well as the entrepreneur–The Whuffie Factor
is an eye-opening guide to a world they probably
don’t understand all that well.

T-Shirt Factory
What does it mean to be almost healthy? For Daniel
Selvakumar, it was being born with a heart defect
that offered a slim chance of surviving past childhood.
At 14 months old, he underwent the first of three
open-heart surgeries. Grappling with his own
mortality, Daniel accepted the big and small gifts of
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life – a close-knit
family, lasting friendships, a
business launched, a first love. In his own way, he
sought to leave the world a bit better, whether by
helping a friend struggling with drug addiction,
coaching teenagers or brightening the lives of nurses
and fellow hospital patients in his last days. Daniel’s
heart was deformed by its defect as much as it was
enlarged by love. He used it to make each of his 25
years count, and for the brief season that he was
alive, left his mark on the hearts of friends, family and
strangers, changing them forever. In one of Daniel’s
final postings on social media, he outlines his
approach for a life well lived – Live full, love hard, be
grateful and own that shit. Eloquent, heartrending
and pensive, Stay Gold is a glowing tapestry of a
memoir told through the interwoven perspectives of
Daniel, his parents and the people he loved. Poised
between past and present with a gaze at the future
never to be, Daniel’s story asks how an almost
healthy boy can find his place in a mostly healthy
world, and how a single life can be meaningful when
time is running out.

Rule Break
Who needs investors? More than two generations ago,
the venture capital community– VCs, business angels,
incubators and others –convinced the entrepreneurial
world that writing business plans andraising venture
capital constituted the twin centerpieces
ofentrepreneurial endeavor. They did so for good
reasons: thesometimes astonishing returns they've
delivered to their investorsand the astonishingly large
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that their ecosystem hascreated. But the
vast majority of fast-growing companies never
takeany venture capital. So where does the money
come from to startand grow their companies? From a
much more agreeable and hospitablesource, their
customers. That's exactly what Michael Dell, BillGates
and Banana Republic's Mel and Patricia Ziegler did to
gettheir companies up and running and turn them
into iconicbrands. In The Customer Funded Business,
best-selling author JohnMullins uncovers five novel
approaches that scrappy and innovative21st century
entrepreneurs working in companies large and
smallhave ingeniously adapted from their
predecessors like Dell, Gates,and the Zieglers:
Matchmaker models (Airbnb) Pay-in-advance models
(Threadless) Subscription models (TutorVista) Scarcity
models (Vente Privee) Service-to-product models
(GoViral) Through the captivating stories of these and
other inspiringcompanies from around the world,
Mullins brings to life the fivemodels and identifies the
questions that angel or other investorswill – and
should! – ask of entrepreneurs or corporateinnovators
seeking to apply them. Drawing on in-depth
interviewswith entrepreneurs and investors who have
actually put these modelsto use, Mullins goes on to
address the key implementation issuesthat
characterize each of the models: when to apply them,
how bestto apply them, and the pitfalls to watch out
for. Whether you're an aspiring entrepreneur lacking
the start-upcapital you need, an early-stage
entrepreneur trying to get yourcash-starved venture
into take-off mode, an intrapreneur seekingfunding
within an established company, or an angel investor
ormentor who supports high-potential ventures, this
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book offers
themost sure-footed path to starting,
financing, or growingyour venture. John Mullins is the
author of The New Business Road Testand, with
Randy Komisar, the widely acclaimed Getting to
PlanB.

Bitten
A beautifully illustrated survey of more than sixty-five
years of work by one of the most pioneering and
influential names in bicycle design. Since Cino Cinelli
began making frames in Italy in the 1940s, Cinelli has
set the standards for bicycle and component design.
Cinelli has led the evolution of professional cycling
and defined the ideal of the classic bicycle: from the
classic Supercorsa racing frame to the cutting-edge
MASH fixed-gear pursuit bikes ubiquitous on the
urban riding sce≠ from innovations such as the first
plastic racing saddles to the controversial Spinaci
handlebars, banned from competition; and from
timeless components, such as the Alter stem, to
iconic meetings of art and design such as Keith
Haring’s treatment of the hour record-setting Laser.
With contributions by legendary riders such as Felice
Gimondi and Gilberto Simoni, and by collaborators,
from artists like Mike Giant to designers such as San
Francisco’s graphic impresario Benny Gold, and
featuring a conversation between fashion designer Sir
Paul Smith and Cinelli president Antonio Colombo,
Cinelli is the definitive look at how beauty and
technology can meet in this simplest form of design.

It's Complicated
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THE MOST COMPREHENSIVE COLLECTION OF ROCK &
ROLL T-SHIRTS IN PRINT We rock-and-roll fans are
incredibly passionate and devoted to our music,
proudly wearing T-shirts of our favorite bands to
define ourselves and say this is who I am. Now, for
the first time, here is the only comprehensive survey
available of the iconic rock T-shirt, presenting 200
photos of the greatest shirts from three decades. The
socio-fashion phenomenon, the creativity, and artistic
freedom on display is matched only by the music
behind the names: Elvis, the MC5, Jimi Hendrix, Bob
Dylan, Lou Reed, the Rolling Stones, Led Zeppelin,
Iggy Pop, Black Sabbath, Sex Pistols, the Clash, Neil
Young, Frank Zappa, AC/DC, Pink Floyd, Rush, Def
Leppard, Slayer, Janes Addiction, Sonic Youthall the
greats are here plus many rare surprises. THE MOST
COMPREHENSIVE COLLECTION OF ROCK & ROLL TSHIRTS IN PRINT We rock-and-roll fans are incredibly
passionate and devoted to our music, proudly wearing
T-shirts of our favorite bands to define ourselves and
say this is who I am. Now, for the first time, here is
the only comprehensive survey available of the iconic
rock T-shirt, presenting 200 photos of the greatest
shirts from three decades. The socio-fashion
phenomenon, the creativity, and artistic freedom on
display is matched only by the music behind the
names: Elvis, the MC5, Jimi Hendrix, Bob Dylan, Lou
Reed, the Rolling Stones, Led Zeppelin, Iggy Pop,
Black Sabbath, Sex Pistols, the Clash, Neil Young,
Frank Zappa, AC/DC, Pink Floyd, Rush, Def Leppard,
Slayer, Janes Addiction, Sonic Youthall the greats are
here plus many rare surprises.
Page 27/29

Bookmark File PDF Threadless Ten Years Of T
Shirts From The Worlds Most Inspiring Online
Design Community
The Customer-Funded Business
The T–shirt may be the most ubiquitous, affordable,
and popular item of clothing. Over the years it has
served as a means to broadcast social, musical and
political affiliations. Most recently, the T–shirt has
become a creative tool for expressing inventive
design. The T–shirt designs in this book have been
selected by Beams T, a hugely popular fashion retail
chain and manufacturer in Japan devoted to T–shirts.
Founded in 1986, Beams T regards the T–shirt as a
canvas for new ideas in art and design and each year
of their 20–year history, has invited artists from
around the world to create designs for their T–shirts.
In this book, 350 of the best of these T–shirt designs
are featured in full color. Accompanying the book will
be a CD ROM of flash animation which will allow
readers to create their own t–shirts. There will be
brand new work, created especially for this CD ROM,
by 10 Japanese artists including Tsuyoshi Kusano,
Tsuyoshi Hirooka, Kiyoshi Kuroda, Kenjiro Harigai, and
Tomoki Kurokawa. The artwork included will be the
actual size, enabling the reader to print their favorite
artwork on their own t–shirts. The artists selected are
some of the most renowned graphic designers/
illustrators in Japan and are regular collaborators of
Beams T. T–SHIRT FACTORY will include an index with
a photo and bio of each author.
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ROMANCE
ACTION & ADVENTURE MYSTERY &
THRILLER BIOGRAPHIES & HISTORY CHILDREN’S
YOUNG ADULT FANTASY HISTORICAL FICTION
HORROR LITERARY FICTION NON-FICTION SCIENCE
FICTION
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